Anjuman-i-Isiam’s
AKBAR PEERBHOY COLLEGE OF COMMERCE AND ECONOMICS
NAAC ACOREDITED (OLLEGE
M. 5. AL ROAD, DO TAKI, MUMBAI-400 008,

2-05-2023
ACTIVITY REPORT - B
Mame of the Activity ¢ MARKETING INCUBATION
Name of the Depart / Committee: Career guidance & Placement cell
Convenor of the Activity: Dr Hamf Resource Person Dr Hanil’ Lakdawala
Lakdawala
Target Audience BMS, No's of Students 42
B.Com, Participated
.S,
N BAMMC,
| Name of the student coordinator | Hamdan

Briel Summary of the activity conducted:
Basic objective: To Provide support to our students to start their own micro business.
Every Friday students were provided with live training. The students were able to use all the basic machines
and facilities provided in the incubation center and computer Lab

I. The students were expose to live sessions of branding of a product

2. Live demonstration & Handling of Making and printing stickers

3. Live demonstration & Handling of Liquid filling machine

4. Live demonstration & Handling of using Manual Labelling Machine

1o stick stickers on bottles

5. Live demonstration & Handling of weighing the product

6. Live demonstration & Handling of Induction machine and sealing the product

7. Live demonstration & Handling of Masala & Herbs Grinder (Spices)

8. Live demonstration & Handling of Commercial Oil Press Machine
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Anjuman-i-islam’s
AKBAR PEERBHOY COLLEGE OF COMMERCE AND ECONOMICS
NAAC ACOREDITED COLLEGE
M. 5. ALI ROAD, DO TAKI, MUMBAI-400 008,

25-2-2023
NOTICE

MARKETING INCUBATION
{BMS, BAMMC, BSc (IT), BSc (D.S) }

Career guidance & Placement cell is pleased to inform all students that we have started INCUBATION

CENTER at 4" Floor Start-Up Lab, Any student who desires to start their own micro business can enroll
their nume with respective coordinators. The start lab is schedule to start from 3™ Mareh 2023.
Every Friday students will be provided with live training. The students ¢an use all the basic machines and
facilities provided in the incubation center and computer Lab
The objectives of the INCUBATION CENTER are as follows:
I, To provide support to students to start their own micro business
2. To continuously promote entrepreneurship amongst our students. We have already made available
the Tollowing basic machine for initiations of start up by our students:
. Liguid Filling Machine
b. Masala & Herbs Grinder (Spices)
¢, Commercial Ol Press Machine
d. Manual Labelling Machine

e, Indoction Machine

f.  Weighing Machine

Date:  Friday, 03 March' 2023
Time: 11.30 am

Venue: Room No. Start-Up Lab
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Anjuman-i-lslam’s
AKBAR PEERBHOY COLLEGE OF COMMERCE AND ECONOMICS
AL ACOREDITED (OLLEGE
M. S. ALI ROAD, DO TAKI, MUMBAI-400 008.

ACTIVITY REPORT

Name of the Activity: Khalis network & Incubation

Name of the Depart / Committee: | Career guidance & Placement cell

“Activities conducted ACTOSS Vears MurEuIing Incubation, Digiral Inuubht-iun, Business Mentoring

Convenor of the Activity: Dr Hanif Resource Person Dr Hanif Lakdawala, Prof
Lakdawala Ahtesham, Prof Sadaf &
'rofl Haya
Target Audience BMS, B.Com, No's of Students
D.S, BAMMC, Participated
Name of the student -
coordinator

Briel Summary of the activity conducted:

Basic objective:Khalis Network: An initiative of Akbar Peerbhoy College to train students and youth and

nirture an entreprencurial mindset in them to help them 1w become tnancinlly independent so that they can
finunce their education,

I. Under Khalis Network, these micro-entreprencurs called Khalis Entrepreneurs are trained on the
basic tenets of marketing, and sales distribution, and acquainted with promotion strategy.
KHALIS NETWORK
Khaalis network has three basic objectives:

L. Promuote voung Entreprencurs through Khalis Network

rd

Live mentaring of youth to learn Marketing, Branding, and Trading

3. Help vouth and studems o start & business by helping them in providing a free stir-up ecosvstem,

Activities:

b Train students in basic Principle of entrepreneurship & Business

2. Live Mentoring of these students
3. Provide them with basic support system
4. Provide them with products so that they learn, Branding, Labelling, selling & Marketing

OUTCOME OF ALL THE ACTIVITIES CONDUCTED UNDER KHALIS
I Students after getting exposed to various initiatives under Khalis have now developed a mind-set

that in addition to doing job, they should simulianeously start their swn micro-Enlerprise

2. Students after getting exposed to real life selling the two products provided by college i.¢ Honey
and desi Ghee students developed confidence and communication skills
3. Swdents were hand hold 1o approach real life clients through our IN-HOUSE agency DIA (Data

msights & Analysis). Through DIA students approach Local business to gel more customers with

o Al& Data Science




¢ promations on Instagram & Facehook
* customer feedback
Students were able to develop real life solutions for local business
4. Through our another inhouse Agency BRAND'S VOICE. students were given practical exposure
to design real live on-line digital campigns.

Prof. Hemunt Kumar Jonnala Prof. (Dr.) Shaukat Ali
Chairman

Principal
Career guidance & Placement cell



Marketing Incubation ( DIA)
ATTENDENCE SHEET
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Certificate course

INCUBATION
ATTENDENCE SHEET
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Marketing Incubation ( DIA)
ATTENDENCE SHEET
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noﬂ Completing Certificate Coursein ,,Im..rmﬁ_:m Incubation” from m&
March 2023 to 31st March 2023 Organized by Professional Section - M
Department in association with Career Guidance and Placement Cell
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A, Lad P Markeling Incubation leadback

Marketing Incubation feedback

24 responses
Fublish analytics

Name of the Participant

18 responses

Shaikh Mahek
Ebrahim Mohammed
salf Shaikh
Shaikh Zishan
Shaikh Sheeza
Shaikh Moinuddin
Mantasha Ansari
Adnan

Nawaz Khan
Muazzam
hamdaan

Arman hassan
Khan Gausiya
Khan Anzal
Khubaib

Asad Farpoqui
Khan Afreen

Chand Pathar

hiips:fidocs google curn!furmsfda'iGjI{aDEiiU?Dthumslhnﬂp{)mhqlﬁsﬁjﬂhl:ﬂm BGmdiviawanalytics 13



N2, 343 P Markating Incubatian feedback

Please provide the ratings (1 Lowest - § Highest) @ Copy

B (1) Verypoor I (2) Poor I (3) Good B (1) Very Good I (5) Excellent

10

Centent Delivery by knowledge imparted by Did your purposs of Overall program
Hesource Person TES0UNCe Person attending the program gat managemant
Tulfilied

hittps-ifdocs. google.comformsdd/1 GiKaDB1 UTDIbUNSknBeO1yviboiSsKi2LN 34 BGmbiviewanalytics
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An Advertising Agency
for Local Businesses

An Akbar Peerbhoy College Initiative




BRAND'S
VOICE

AN ADVERTISING AGENCY FOR LOCAL BUSINESSES

Increase your sales round

the clock with powerful branding

Our goal is to help business

and branas to:

o A

%

Create Awareness:
Imrouah offline and On-line promotion

Increase their sales &
Revenue by:

Social Media Campaigns
(Instagram post & reels, Facebook & Google campaigns)

Instore Live Promotion
(Live sales and promotion activity inside the store)

Public relation campaigns
(Customized Events and activities)

Retail store Point of Purchase Promotions
(Standees, Danglers, window displays)




HOWWE DO IT?

STRATEGY & PLANNING:

Ungirstand the cument Brand or
ousiness haalth by fgormis feedback
framthe existing custbmiers. Based
on the customaor T0aCE ok
pramation and marketing strategy

CONTENT & CREATIVE:

Create otiginel Brand stores
which trigger pasitive word of
menath. Thius, incresss vigiiity
and keep customers interested
i the beand

Study the trends In the market, keep
an &ya on compatitors and atiract
new customarns with inpavative
utrateqies

Create original slogan
sxciusivaly for the brand

‘wWinte original coty, designs
vikL#a and afl creativas for
various medla

DIGITAL SOLUTIONS

£

WEBHSITE
DEVELOPMENT
Pesianed wolisite that
instanlly ounds a pond
wilh Te gusiomar
whish can gdoutye your
s [

UL O T tiar
CHESIONS wWalis Tl
Iocus ooy Liser intiorar-
Py (LT and Lsei
Caperience [Lx;
IRy e bl ligs § sl
30 Hoth Intoractive
Imiel lEve 3 lisling
irast ar b fpilae of
Yo isiiiry

LOGOD
DESIGNING

SEARCH ENGINI
MARKETING [PPC)
wre manage and
expcule Google
aclwords/ PG

{Fay Far Click)
campalgn

E

BROCHURE DESIGNING

Wwe dasign Brochure that's a detailed version of the

SOCIAL MEDIA
MARKETING

We create content fol

Facebank, Twitler,
Ingragrar. Linkedin,
Youlube ard ot ress
SHcidl cHanmels

aroduste proamotion, The range of our Brachure

desan saivices ne ade. B Lold Biadhures, ) Fald

Brachures, Guad-Foid Brochures 344 Corparate

IBuchue Designg

MARKETING
RESEARCH

INFLUENCER
MARKETING

Chioosing the right
people to talk ahout a
Brang s an extremealy
Important decision, We
ek Jp the appropriate
irMusnceg ae gy
catedaries 1o it the
brandand the service
Cur purpose € o
anhance yout brag
awareness and
imcrease the RO

we urderlake biand healin research 1o gel the fesdback from the
custeme’s understand thelr expectations and conduct GAP Analysis
o heip business lo satisfy the customers.and norease

rustomer lovalty

wo desan Logo as a branding
avgt rkaling taol

SOL A e gand to

Sigrily yaur bus hess

An Akbar Peerbhoy College Initiative




